
Renewal for Fairtrade City Status:
Oxford

26th January 2009

Contact name:  Carol Wills

Address:               [removed]

Telephone: [removed]

E-mail address:  fairtrade@oxford.gov.uk

Population concerned:  300,000

Date Fairtrade status declared:  5th March 2004

1. Goal 1: Local council passes a resolution supporting Fairtrade*.The 
resolution should include a commitment to serve Fairtrade* tea and coffee at 
its meetings and in its offices and canteens whenever hot drinks are served. 
How has the local council executed the decisions in the resolution? How does 
the council intend to develop their areas of work in the coming year?

2.
Key Progress / Achievements:

In 2002 Oxford City Council passed a motion in support of moves to develop Oxford 
as a Fairtrade City. The motion began with the preamble:

“This council welcomes the initiatives by the Oxford Fairtrade Trade Coalition to 
encourage the use of fair trade goods, and notes that the Council, as an 
important consumer and opinion leader, should research, develop and support a 
strategy to facilitate fair trade where appropriate as part of its commitment to 
Local Agenda 21 and in pursuit of sustainable development.” 

The motion went on to resolve ten key points:

1. To express its support for the Oxford Fair Trade Coalition and for the principle 
of Fair Trade, 

2. To promote awareness of fair trade issues and for the opportunity for 
supporting fair trade in the area,

3. To make publicity and educational material available to local people 
concerning the world wide impact of unfair trade and the opportunities that fair 
trade provides to sustainable development, 

4. To make the Council’s employees, the local and public and local businesses 
aware of the Council’s resolution on fair trade,

5. To encourage the use of fair trade goods, for example products carrying the 
Fairtrade mark and products in vending machines, 



6. To request the Council’s venues to shock Fairtrade products in addition to 
other brands,

7. To integrate Fair Trade considerations into the Council’s Environment Plan in 
support of the Council’s corporate objective to improve the environment,

8. To nominate an officer to liaise with the Oxford Fair Trade Coalition on 
implement its resolution,

9. To incorporate the Fairtrade initiative into Oxford’s bid to become a ‘City of 
Culture’, 

10. To report annually on progress made with implementing this resolution. “

Raising Awareness

Oxford City Council have put their support for the Oxford Fairtrade Coalition into 
action by providing meeting spaces and Fairtrade catering for regular coalition 
meetings, and supporting staff members to attend and take part in the core group of 
the Coalition. 

Oxford City Council's support for Fairtrade in the local area is publicised through the 
City Council website, which includes links to information and educational materials 
about the positive impact of Fairtrade and the Council have supported the printing 
and distribution of the Oxfordshire Fairtrade Directory. 

The City Council have also funded advertising of Fairtrade Fortnight activities in the 
Oxford Mail, taking out large advertisements in 2006 and 2007, and promoting 
activities through the Council website.

The Town Hall has regularly been made available for Oxford Fairtrade Coalition 
events, including the launch of Oxford as a Fairtrade City, and most recently our 
Fairtrade Stories event in June 2008 that showcased Fairtrade activities from across 
the city. 

Using Fairtrade

From a motion calling for Fairtrade products in addition to other brands, Oxford City 
Council has moved towards Fairtrade as standard with a flagship Fairtrade cafe in 
the town hall. 
In 2006, Oxford City Council decided to look at alternative ways of providing catering 
at the Town Hall. As part of a re-development, a café had been built within the Town 
Hall and it was concluded that value for money would be achieved by offering both 
the catering and café operation as a tender in the open market. Fosters, a family 
owned catering company, were successful in winning the contract. Part of the reason 
for the evaluation panel choosing Fosters was because the company was renowned 
for using fair trade products and sourcing local produce. This year the catering and 
café contract is up for tender once again and essential criteria in the evaluation 
process will be the provision and development of fairly traded produce.

The tender documents made it clear that both the catering service and café operation 
would be expected to provide fair trade drinks and other products.

Earlier in the year, the Procurement Team tendered a contract for vending services in 
Council buildings. One of the evaluation criteria was based on whether the suppliers 
provided fair trade snacks and drinks. Coffeepoint won the contract and provide 



Oxford City Council with a fully managed vending service, providing fairly traded 
drinks and snacks, with machines sited at the following locations: Blackbird Leys 
Leisure Centre, Blackbird Leys Pool, Ferry Leisure Centre, Temple Cowley Pools, 
Barton Pool, Peers Sports Centre, Oxford Ice Rink, Oxford City Homes staff depot, 
City Works staff depot, St Aldates Chambers offices, Blue Boar Street offices. 

Providing further council support for Fairtrade

Val Johnson (Corporate Partnerships Manager) and Sebastian Johnson (City 
Partnerships Officer) are the nominated officers meeting regularly with, and 
participating in, the Oxford Fairtrade Coalition.

Key Challenges / Difficulties:

None stated

Future Plans:

The City’s bid to become City of Culture for 2008 was unsuccessful.  Out of that 
process has grown an organisation tasked with leading on cultural activities across 
the City and County – Oxford Inspires.

Many events have been organised by Oxford Inspires, but none to date have been 
specifically promoting Fairtrade.  This is something that we would like to address and 
wish to set ourselves a target of the Coalition working alongside Oxford Inspires to 
integrate Fairtrade into a key event or a number of events in the coming two years.

Suggestions:

Congratulations on continuing to encourage your local Council to use and support 
Fairtrade. It is really great to see that the Council has made such a firm commitment 
to use Fairtrade products and to promote Fairtrade locally. The inclusion of Fairtrade 
in the evaluation criteria of the catering contracts also indicates that Fairtrade will 
remain a priority in the long-term and the flagship Fairtrade cafe in the Town Hall is a 
fantastic achievement. We look forward to seeing how the Council develops these 
commitments and further builds upon efforts to raise awareness of the full range of 
Fairtrade products to its staff and visitors. Many groups have found it useful to hold 
taste testing events in council buildings to encourage the use of Fairtrade both in the 
workplace and at home. 

We are pleased to see that the Council is taking a variety of practical and positive 
steps to bring alive their commitment to support the Oxford Fairtrade City campaign 
and we would encourage them to continue to use their position and influence to raise 
awareness of Fairtrade and to encourage others to switch to using Fairtrade 
products. It is great that the Council already includes updates and links on its website 
to raise awareness of Fairtrade and has funded large advertisements to publicise 
Fairtrade events. Perhaps they could also include articles and updates in any internal 
newsletters to staff or external newsletters and publications to raise awareness 
throughout the constituency. Additionally, they could use their position to work with 
other public bodies in the area, such as the police, libraries, fire service and 
hospitals, to encourage those who have not already done so to convert to using 
Fairtrade products and to support Oxford’s Fairtrade campaign. 

Well done on all that has been achieved to date and we look forward to seeing how 
this partnership develops in the future. 



3. Result: Goal maintained
4.
5. Goal 2: A range of (at least two) Fairtrade products are readily 

available in the area’s shops and are served in local cafés/catering 
establishments. How has the number of retail and catering outlets 
increased, and how has the range of Fairtrade products been increased 
within the retail outlets?  How has the Fairtrade directory been developed? 
How many of these directories have been distributed?

Achievements since application:

Retail Outlet Target 30
Number of retail targets at time of 
application 

25

Current number of retail outlets 37

Catering Outlet Target 15
Number of catering outlets at time of 
application 

16

Current number of catering outlets 32

6.
7. Key Achievements / Progress:
8.
An increasing number of retail and catering outlets

Since 2003 the number of places to buy Fairtrade in Oxford has grown substantially – 
both as national chains with Oxford outlets have switched to greater use of Fairtrade, 
and as local businesses have adopted increased use of Fairtrade products.

In 2003, Steering Group members were able to list 25 retail outlets stocking Fairtrade 
products (including in that figure market stalls and temporary stores). 
 
In 2008, the Group can list at least 37 full time retail shops with two or more Fairtrade 
products on offer, including the dedicated Fairtrade@stmichaels shop which is now 
open 6-days a week selling exclusively Fairtrade and fairly traded products in the city 
centre. The flagship Fairtrade@stmichaels shop took on permanent premises shortly 
after our Fairtrade City application was submitted in 2003. 

The number of catering outlets has grown from 16 in 2003, to 32 in 2008, now 
including a number of local pubs and the new Gallery Cafe at the heart of Oxford 
Town Hall. Within the city centre and in Oxford's Covered Market, Fairtrade tea and 
coffee is becoming the norm rather than an exception. 

The updated list of retailers and catering outlets also shows that Fairtrade products 
are far more easily available outside of Oxford City Centre. 
9.
Increasing product ranges

As well as the growth in Fairtrade product ranges that has been seen on a national 
level, campaigners in Oxford have worked hard to encourage particular local 
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businesses to make greater use of Fairtrade products. There has been a particular 
focus on Fairtrade cotton. 

Fairtrade Cotton:
Oxford Shirtworks, who print the vast majority of T-shirts for clubs and societies in the 
Universities, have introduced Fairtrade Cotton products in response to student-led 
campaigns. Oxford Limited, the licensing arm of the Oxford University, have also 
worked with student groups to switch all official Oxford University College clothing 
available to students and to tourists to Fairtrade certified cotton. The flagship Oxford 
University shop has also regularly stocked Fairtrade chocolate and gifts. 

Fairtrade Directories

Over the last four years we have produced a range of Fairtrade Directories, including:

 An interactive online directory maintained at 
http://www.oxfordfairtrade.org.uk between 2003 and 2006. This received over 
2000 web visitors.

 A glossy Fairtrade Oxford Directory leaflet was produced around 2004.

 Two Oxford Fairtrade Maps – one produced in 2003 and distributed to over 
5000 students along with a range of Fairtrade special offers. One produced in 
2006 and distributed to over 1000 shoppers at Oxford's Park and Ride car 
parks during Fairtrade Fortnight. This innovative method of distributing 
directories was highly commended in the 2006 “Fairy awards”. 

 A glossy 20-page Oxfordshire Fairtrade Directory produced in partnership 
with Fair Trade Oxfordshire in 2007. Sponsored by the Co-operative and part 
funded by advertising and by Oxford City Council, we circulated 20,000 
copies of this directory.

10.
11. Key Challenges / Difficulties:
12.
13. None stated
14.

15. Future Plans:
16.
The group is currently gathering information to put together a 2009 Oxford City 
Fairtrade Directory which will be modelled on the Oxfordshire Fairtrade Directory. 
The Steering Group will also use the information gathered to relaunch an online 
directory on the Fairtrade Oxford campaign’s new website 
17.
18. Suggestions:
19.
20. Congratulations on gaining so many more outlets and increasing the range of 

Fairtrade products available. Considering there are also a large number of 
market stalls and temporary stores which were previously counted in these 
figures, the progress that has been made is even more impressive! Fairtrade 
is obviously in demand in Oxford which is great to see and it is fantastic to 
hear that Fairtrade tea and coffee are becoming the norm rather than the 
exception. It is particularly encouraging that a number of the additional outlets 
are small independent caterers and retailers. As more and more of the big 
national names make a commitment to Fairtrade at a Head Office level 

http://www.oxfordfairtrade.org.uk/


(thanks to the demand generated by Fairtrade supporters across the country) 
bringing independent caterers and retailers on board demonstrates the impact 
the local campaign has had and it’s clear that the Oxford Steering Group is 
really changing hearts and minds! 

21.
22.Well done to all those involved with campaigning for the introduction of 

Fairtrade cotton by Oxford Shirtworks and for Oxford Limited to switch all 
Oxford University College clothing to Fairtrade cotton. This is a great example 
of how local campaigners can encourage local businesses to expand their 
use of Fairtrade products and we look forward to seeing how work progresses 
in this area and encourage you to consider what other new Fairtrade products 
could be promoted. 

23.
24.We would also like to congratulate you on the production of your Fairtrade 

directory and the excellent Oxford Fairtrade Maps and we wish you luck with 
re-launching the interactive online directory. The directory is an excellent way 
to recognize and publicise outlets that have already made a commitment to 
Fairtrade and will hopefully encourage other local stores and cafes to do 
likewise, in addition to helping residents and visitors find Fairtrade when they 
shop or eat out. Another useful way to make people aware of outlets offering 
Fairtrade products is through stickers, posters or other materials being 
displayed where customers can see them. If you would like to order materials 
f o r s h o p s a n d c a f e s t o d i s p l a y, p l e a s e o r d e r o n l i n e a t 
http://online.fairtrade.org.uk or call on 0207 440 7676. These may also help to 
encourage those outlets only serving or selling one Fairtrade product to 
expand their range. 

25.
26. Congratulations and we look forward to seeing the businesses listed expand 

their range and to seeing their example inspire and encourage other local 
shops, supermarkets, cafes and restaurants to become part of the Oxford 
Fairtrade City campaign.

27.

28.Result: Goal maintained
29.

30.Goal 3: Fairtrade products are used by an appropriate number of 
local work places (offices, shops, B&Bs etc.) and community 
organisations (faith communities, schools, universities etc). For larger 
populations (over 100,000) a flagship employer is expected as well as the 
local authority listed under Goal 1. How have the number work places and 
community organisations using Fairtrade products increased? Is there an 
additional flagship employer? Have any faith groups, schools or universities 
gained Fairtrade status?

31.
32.

33. 34. Total using 
Fairtrade at 

time of 
Application 

35. Current total 
using Fairtrade

36.Workplaces 37. 27 38. 31
39. Faith 

Commun
ities

40. Total 
in 
area

41. 23 42. 28

http://online.fairtrade.org.uk/


43. Educatio
nal 
Establis
hments

44. Total 
in 
area

45. 2 46. 3

47. Community 
Organisations

48. 49. 20

50.
51.
52. Key Achievements / Progress:
53.
Local businesses

Four of Oxford's flagship employers are publically 100% committed to Fairtrade:
 Oxfam GB employing over 600 people in Oxford has a Fairtrade cafe serving 

a wide range of Fairtrade products to its staff, and uses Fairtrade across its 
catering. 

 The Midcounties Cooperative Society with their headquarters in Oxford 
City are committed to the use of Fairtrade across their business.

 Oxford Brookes University were Britain's first Fairtrade University and all 
students and staff canteens, and in college catering, makes use of Fairtrade 
products. 

 Oxford University Press use Fairtrade Tea, Coffee and Sugar in meetings, 
and sell Fairtrade Tea, Cofee, Fruit Juice and Snacks in staff catering facilities 
and to visitors.

The Oxford University Botanical Gardens have been particularly active advocates of 
Fairtrade and have integrated consideration of Fairtrade into many of their 
educational activities, and run regular Fairtrade themed events – linking together 
ethics, ecology and trade. 

The Universities

Oxford Brookes University is certified as a Fairtrade University. When they 
completed a report to the Fairtrade Foundation in 2006, 12% of all products sold in 
catering services shops carried the Fairtrade Mark. Oxford Brookes continues to 
develop its use of Fairtrade products, seeking suppliers of bananas & catering 
quantities of rice and chocolate. 

Oxford University has had an active Fairtrade University Campaign since 2003. 14 
of 28 Undergraduate colleges have passed motions in support of gaining Fairtrade 
Status and Fairtrade products are available in 15 of 28 Undergraduate colleges. The 
University's Environmental Sustainability Officer is leading a campaign to encourage 
all 90+ of the University's autonomous departments to use Fairtrade products in their 
catering. As mentioned above, Fairtrade cotton is now standard for official University 
clothing. The Oxford Student Fairtrade Coalition regularly holds events to promote 
Fairtrade – and supports a network of college reps. 

Fairtrade Tea & Coffee, and fairly traded hemp bags were given out at the inaugural 
Oxford Alumni Weekend in 2008.

Schools and Faith Communities

Cheney School in Oxford has been very active in campaigning for Fairtrade. 
Students from the school were involved in a Channel 4 documentary in which they 



visited India to source Fairtrade school uniforms. Fairtrade and organic girls' and 
boys' shirts are now available in the school shop. The school also runs a regular 
Fairtrade Club for students. The Steering Group believe a number of other schools 
are working towards Fairtrade status but do not have access to figures on this. 

The Oxford Jewish Centre, the shared meeting space of a number of Oxford's Jewish 
congregations, uses Fairtrade tea, coffee and sugar.

There is a strong commitment to Fairtrade across the Oxford Diocese with 20 
Fairtrade Churches within the bounds of the city alone, and over 400 across the 
whole diocese. There are 7 Churches with a commitment to Fairtrade although not 
yet with Fairtrade status.

Cowley Deanery have been particularly active in promoting Fairtrade . A group with 
representatives from local churches have organised regular Fairtrade Fortnight stalls 
in Templars Square, a shopping centre serving outer Oxford – including market stalls, 
Fairtrade tastings and entertainment. The 2008 event was opened by Oxford MP 
Andrew Smith. 

Fairtrade stalls are held at: St Andrews Church, Linten Street; St John's Church, 
Vicarage Rd; Wesley Memorial Methodist Church, New Inn Hall Street; Holy Trinity 
Church, Headington; New Road Baptist Church, City Centre; St Columba's, City 
Centre; and Holy Rood Catholic Church, Abingdon Road. 

Churches Together in Headington are working towards opening a new Fair Trade 
Shop in this substantial outer Oxford community. 

Community Groups

Fairtrade products are used by a wide range of community groups. A survey in March 
by the City Council's Local Food Development Officer identified 19 different groups 
making use of Fairtrade products, from tea and coffee through to fruit and Geobars, 
and Fairtrade cooking ingredients. 

Using tea/coffee and some additional products: Connection Floating Support Team, 
Restore Elder Stubbs, Community Emergency Food Bank, Age Concern Corner 
Cafe, Donnington Doorsteps, Stepping Stones, Gatehouse, OCHA, Emmaus, Open 
Door, NOA Community Centre, The Lakeside 50+ Club at South Oxford Community 
Centre, Broomtree Cafe, Rainbow House, Clockhouse Tai Chi Group, Barton 
Learning Communities, Asylum Welcome, Jericho Community Centre, and Oxford 
Youth Works. 

Oxford Woodcraft folk regularly use Fairtrade ingredients in cooking sessions. The 
Oxford Women's Institute, Walton Manor Branch, have held at least two meetings 
with a Fairtrade theme. 

54. Key Challenges / Difficulties:
55.
56. None stated

57.
58. Future Plans:

The new coalition steering group structure includes a sub-group focussed on 
community outreach to help the campaign identify and link up with other community 



groups who have engaged with Fairtrade and to develop support to encourage other 
community groups to switch to Fairtrade. 
59.
60. Suggestions:  
61.
62.Well done for the impressive progress made under this goal, in particular for 

gaining four flagship employers and a range of community organisations. We 
hope that the flagship employers will use their position to promote Fairtrade to 
contacts, clients and staff and that their support will encourage other 
businesses to think about making their own commitment to Fairtrade. We 
hope that the formation of a business outreach sub-group continues work in 
this area to bring new businesses on board. Downloading the colourful "Work 
Pledge" from the www.fairtrade.org.uk/work is one way they can proudly 
declare their support for Fairtrade and add their case-story to those of other 
workplaces who have made a commitment to Fairtrade. The Fairtrade at 
Work website also offers lots of other useful materials specifically designed 
for businesses. 

63.
64. It is great to see that such a range of community organisations are supporting 

Fairtrade through their use of Fairtrade products and we welcome your 
formation of a sub-group to focus on community outreach. Some Groups 
have found it useful to work with the local Voluntary Services, using their 
contacts and position to reach out to new community organisations and to 
encourage them to switch to using Fairtrade products and to support the 
Fairtrade campaign. We commend the coalition group for the considered 
planning behind the new structure of the steering group and feel confident 
that the focused sub-groups will help gain new support from community 
organisations and other sectors. 

65.
66. Our thanks to Oxford Brookes and Oxford University for their important 

contribution to Oxford’s Fairtrade campaign and it is fantastic that students 
from Cheney school were able to visit India to source Fairtrade school 
uniforms. These kinds of connections help not only to deepen understanding 
of the benefits of Fairtrade but also to highlight the personal element behind 
Fairtrade products. It is good to hear that there are other schools working 
towards achieving Fairtrade status and we would like to suggest that the 
Steering group makes reaching schools a real focus for future campaign 
activity. Maybe supportive students could visit other schools to encourage 
them to make a similar commitment to Fairtrade or a smaller-working group 
could be set up to focus on schools and colleges as part of the wider Steering 
Group. Please do visit the Fairtrade Schools website for lots of ideas and 
resources to help pupils and teachers make Fairtrade a part of their school 
and an introductory PowerPoint presentation that members of the Steering 
group could show to get parents, teachers, pupils or governors excited about 
Fairtrade! www.fairtrade.org.uk/schools 

67.
68. Finally, it would be useful if you could include the total number of faith 

communities and educational establishments in Oxford in your next Renewal 
as this enables us to calculate the proportions that are supporting Fairtrade. 
This valuable information is not only useful for setting clear and achievable 
targets but also to demonstrate to others the extent of commitment to 
Fairtrade within the local area.

69.
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70. Congratulations and we look forward to seeing how work progresses under 
this goal. 

71.
72.Result: Goal maintained
73.

74.Goal 4: Attract media coverage and popular support for the 
campaign. How has your relationship with the press developed in order that 
the meaning behind the FAIRTRADE Mark is communicated effectively? Is 
there on-going support for the campaign and do Fairtrade Fortnight events 
feature in the local media?

75.
76. Key Achievements / Progress:
77.
Press coverage

Since Oxford City gained Fairtrade status, most in depth coverage of Fairtrade has 
focussed on other Fairtrade Village and Town campaigns within the newspapers' 
circulation but Oxford City has seen high profile coverage of Cheney School's 
Fairtrade School Uniform project with Channel 4 and a profile article on local Fair 
Trade entrepreneur Kerry Li. They have also maintained strong coverage of Fairtrade 
events by arranging regular Fairtrade Fortnight supplements in the Oxford Mail since 
2006 – allowing us to share detailed listings of Fairtrade events alongside editorial 
content about the positive impact Fairtrade has. 

The student newspapers have regularly featured editorial content about Fairtrade – 
with student written articles providing an in-depth analysis of the impact of Fairtrade. 
Publicity stunts by the Oxford Student Fairtrade Coalition have regularly featured in 
the papers.

Highlights:

‘Fashion with a conscience’ The Oxford Times, Thursday 21st Sep 2006.
A follow up article that profiled Oxford as a centre of Fair Trade Fashion following the 
Ethical Fashion Forum event for World Fair Trade Day

‘Pupils go to India for TV challenge’ Oxford Mail, Monday 22nd Oct 2007.
The Oxford Mail profiles students involved in a Channel 4 project which takes them to 
India to find out about ethical trade.

‘Set fair for enterprise’ The Oxford Times, Friday 14th Dec 2007.
Kerry Li’s ground breaking Fair Trade project working with Chinese producers 
is profiled with an in depth article in the Oxford Times.

Fairtrade Fortnight

In 2004, 2005, 2006 and 2008 the Coalition organised a packed programme of 
Fairtrade Fortnight events, and actively promoted events organised by partner 
groups such as the Oxford International Women's Festival which has overlapped 
each year with Fairtrade Fortnight. Event calendars have been produced and 
circulated each year – with the calendar featuring in a special newspaper supplement 
in 2006. 



Daily events throughout Fairtrade Fortnights have been varied – including tastings 
and discussion groups in coffee shops, through to hands-on activities at the Botanical 
Gardens, talks from Fairtrade Producers, academic debates, seminars for those new 
to Fairtrade and for those wanting to deepen their understanding and evening meals 
of Fairtrade food with entertainment and speeches.

In 2007 the Coalition focussed energy on organising a 'Children's Fairtrade Treasure 
Trail' to reach out to new groups. The treasure trail was advertised in local 
newspapers, and invited participants to visit many different Fairtrade outlets in the 
city centre – with free 'fairtrade goodies' and prizes on offer. 

Both Universities have also actively run and promoted Fairtrade Fortnight events – 
with talks, publicity stunts (e.g. Fairtrade Tug of War) and parties taking place in 
individual colleges and University wide.

Other events

Alongside the many lectures and academic activities on Fairtrade taking place year 
round in Oxford – many other Fairtrade focussed events have taken place outside 
Fairtrade Fortnight in Oxford over the last four years. 

 During National Knitting Week 2008 Fair Trade knitting events were organised 
at the Oxford Botanical Gardens

 Between 2003 and 2007 the fairtrade@stmichaels shop organised regular 
high profile Fairtrade Fashion Shows and the Oxford Student Fairtrade 
Coalition organised a number of ethical fashion shows and Fairtrade clothing 
sales at the Oxford Union;

 In April 2005 a discussion event was held with Dr Vuppala Purushothaman 
visiting from the International Foundation for Fair Trade and Development, 
and Carol Wills, former director of IFAT. 

 The Oxford Student Fairtrade Coalition helped co-ordinate a high profile 
Oxford Union debate in February 2004 with Peter Brabeck, CEO of Nestle 
defending the motion 'This House Believes Fair Trade is Free Trade' against 
Paul Chandler, Chief Executive of Traidcraft. 

A global centre for Fairtrade 

Soon after gaining Fairtrade Status in 2004, members of the Oxford Fairtrade 
Coalition and Oxford academics organised an international conference for over 80 
people at the Said Business School. Called 'Fairtrade Futures', the conference 
sought to explore the future directions of the Fairtrade movement. Over 10 different 
group representatives were present, including producer groups from India, 
Bangladesh, the Philippines and Honduras. Many producer groups led workshops at 
the conference. The conference was opened by a review of the history of the Fair 
Trade movement by Twin Trading director Michael Barratt-Brown.  The Coalition is 
currently starting to plan the next Conference for November 2009 which will have as 
its theme "New discourses around Fairtrade". 

That conference marked the emergence of Oxford as an international center for 
research and academic study on Fairtrade – and it is the vision of the Oxford City 
Fairtrade Coalition that Oxford should continue to develop its role in the study and 
development of Fairtrade.

Existing academic activity on Fairtrade includes: 
 The Fairtrade Research Group at the Said Business School;
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 Work on the Fair Tracing project (to improve digital audit trails and consumer 
information on products) by members of the Oxford Internet Institute;

 Fairtrade focussed lecture series at the Regent's Park College hosted Centre 
for Christianity and Culture. 

 A Fair Trade focus within the environmental courses at Rewley House, the 
Oxford University Department of Continuing Education 

 Flag ship lectures on Fairtrade at Lady Margaret Hall, University of Oxford.
78.
79. Key Challenges / Difficulties:
80.
81. None stated

82.
83. Future Plans:
84.
85. None stated

86.
87. Suggestions:
88.
89. This Goal is designed to ensure that Fairtrade is supported and understood 

by the general public and based on the list of events you have organised and 
the range of publications that have featured Fairtrade, it is obvious that this 
goal has been maintained. It is great that, in addition to gaining press 
coverage to promote Fairtrade events, there have also been a number of high 
profile articles and a range of editorials discussing issues relating to Fairtrade. 
Similarly, it is fantastic that you continue to organise such a range of events, 
catering to those already committed to Fairtrade who want to deepen their 
understanding through to those new to Fairtrade with fun and inclusive 
events, such as the Children’s Fairtrade Treasure Trail. As a result we are 
sure that there is a strong bedrock of support for Fairtrade in Oxford.   

90.
We would particularly like to congratulate you on your efforts to use Oxford’s 
reputation as an area of educational and academic excellence to become a 
leading global centre for Fairtrade. As the Fairtrade movement continues to 
rapidly grow and to enter the mainstream, it is important that research and 
discussion such as this takes place to ensure that the movement continues to 
innovate and to address any problems or difficulties that may arise. It is also 
testament to the unique contribution that each town or city can make to the 
Fairtrade Towns Campaign.  

We would encourage you to continue to organise innovative and fun events 
that reach a variety of people and help to raise a broad awareness of Fairtrade. 
Quirky, interesting events which involve groups across the local area can be a 
good way to catch the media’s attention. For example, you could organise an 
unfair sports day involving local schools, showing the inequality of trade in a 
variety of sporting activities, or join the Banana Eating World record attempt 
(6-7th March 2009) www.fairtrade.org.uk/gobananas. Also, piggy-backing on 
established community events like Christmas and Summer Fairs is a great way 
to keep Fairtrade in the public eye and can often reach people who may not 
come to an event specifically about Fairtrade.

Congratulations!
91.

92.Result: Goal maintained
93.
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94.

95.Goal 5: A local Fairtrade steering group is convened to ensure 
continued commitment to its Fairtrade Town status.  How has the 
membership of the steering group changed to reflect the wider community’s 
support for Fairtrade?  Does the steering group still continue to meet regularly 
and what recent decisions have been made to ensure continued commitment 
to its Fairtrade Town status? 

96.
Actions taken:

From 2006 attendance at steering group meetings began to drop off so members 
decided to try something different.  In January 2008 the campaign was re-launched 
at an open meeting held in the main Council Chamber at Oxford Town Hall. The 
purpose of the meeting was to revive the Coalition and share the vision of what 
Oxford as a Fairtrade City really means and what it - and the Coalition - might 
become. 

The core steering group

At the re-launch meeting a core steering group was duly re-appointed, which since 
January has met formally eight times.  It consists of: 
Maranda St. John Nicolle (CCOW)
Lorna Hicks (Cowley Deanery)
Naveed Chaudhri (Oxfam)
Tiffany Woods Shepherd (Oxford Students Fairtrade Coalition)
Mike McKinley (Shared Interest Ambassador)
Sebastian Johnson (Oxford City Council)
Val Johnson (Oxford City Council)
Judith Condor Vidal (Trading for Development)
Patricia Wright (Local campaigner)
Tim Davies (Treasurer) 
Carol Wills (Chair).   

Sub-groups
Within that steering group, two specific teams have been established:  

 The business outreach team are focussing on developing the range of 
businesses using Fairtrade products in Oxford, with a particular focus in the 
first instance on hotels and bed and breakfasts.

 The community outreach team are focussing on developing the range of 
community groups using and promoting Fairtrade products in Oxford. 

Redeveloping web presence & mailing lists
During 2007 the coalition struggled to maintain the old website, but with, the 
successful renewal of Fairtrade City status for Oxford , a new site will be launched at 
http://www.oxfairtrade.org.uk and mailing lists developed. The Coalition operate one 
mailing list for those interested in steering and sub-group activities (approx. 70 
members) and one list for those interested in Fairtrade news and events (currently 
dormant, but with the aim being to build this up to 500 members over the next year). 

Suggestions:
Congratulation on the progress made under this goal and particularly for managing to 
so successfully revive the coalition after membership began to decline. It is clear that 
you have a representative and proactive core steering group composed of committed 
members and it is great that you have also formed two sub-groups to focus the future 
development of your campaign. It has been a pleasure to learn about all you have 
achieved to date and to hear of your future plans and we are confident that your 
campaign will develop and flourish well into the future. It would be good, however, if 
you could at some stage provide us with contact details for each member of the 
Steering Group.      

http://www.oxfairtrade.org.uk/


Perhaps you could look to expand your group by reaching out to individuals from 
local primary and secondary schools to join the steering committee and help with 
your campaign to build on the initial progress you have made with schools in the 
future. Having someone with an educational background will help encourage more 
schools to come onboard and convince them to work toward gaining full Fairtrade 
school status.
Finally we would like to thank all the Steering Group members for their dedication 
and energy. We do appreciate how much time and hard work is involved in 
developing a local Fairtrade campaign such as this and would like to congratulate all 
the members on their achievements and to thank them on behalf of the producer 
communities who benefit directly from increasing support for and sales of Fairtrade. 

97.Result: Goal maintained
98.

Final comment: 

Congratulations on maintaining Fairtrade City status for Oxford and for the great work 
you have achieved this year. It has been a pleasure to hear about all the fantastic 
events that have been organised. We would like to thank everyone that has been 
involved in ensuring that the Oxford Fairtrade campaign continues to go from 
strength to strength. It is because of campaigns such as this that Fairtrade continues 
to grow and now brings benefits to more than 7 million people – producers and their 
families – in developing countries. 

Your next renewal will be due in January 2011 but please ensure that your update 
includes everything that has occurred since November 2008 when this application 
was submitted. We look forward to hearing more about your achievements then. 
Please do not hesitate to contact us in the meantime should you require any 
additional support, ideas or assistance.

Signed:        

Name: Bruce Crowther             _Hannah Reed              _Zoe Pflaeger               

99. Position:  Fairtrade Towns Consultant  Campaigns Co-ordinator    Fairtrade Towns 
Volunteer          

100.                                                                  Fairtrade Towns Initiative       
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